DECLARATION OF MARK SAMUELIAN

e e

L, My name is Mark Samuelian. I have been a anmx Beach resxdent since 2013. [ have

been a Miami Beach City Commissioner since November ’3‘017
2. My Life Partner Laura Dominguez and [ dined at( the restaurant “ilov305” on March
25,2019. When we dined there, they did not disclose their aﬁtbmatic 20% service charge to us. It
was not printed on the menu, and it was not conmunicatéd‘to us. We did sée a 25% off diécount
being advertised, which we were told applied to all food. - ‘ |
3 When we got our bill, the restéurant addad én aﬁfdﬁlatfb 20% éefﬁée charge to our

total amount that was listed as “non—grat Sve ::hg ¢ We quastmned tPus servme charge and were told

that it was automatic. This eﬁ‘ectwely canstituteci false advemsmg,' as we then had to pay back most

of the 25% off discount in the form of the autamatm
4. City of Mlam1 Beach Code sectfon 82-381(1)'reqmres that restaurants disclose any

automatic service charge on the men and ont ev ace z)f the customer s bﬁi We kept copies of the

receipts and Laura pursued the matter as‘a "'dent Wlﬁl Cade Comphance. Code followed up with
the restaurant and issued a $5{}(} cztatlon\ ‘A copy af the re:cezpt 13 attached as Exhibit A.

5. There was no mentmn (}f th:s servxce chax’ge on e:ther the menu board we were seated
next to or the menus we ordered from. The 25% discount was mentian&d on the menu board.

6. In my capacity as a City Commiésioner, I receive many complaints regarding the
issue of hawking and commercial solicitation on Ocean Drive. Residents avoid the area because they
don’t want to deal with the aggressive tactics some of the establishments on Ocean Drive engage in
to get more customers. Visitors to the Miami Beach area send complaints to the City regarding the
deceptive business practices that occur at many of these restaurants as well.

7 The experiences of both Miami Beach residents and visitors to Miami Beach has
impacted the way people view Miami Beach. Visitors who are promised happy hour deals or “two for

one” specials along Ocean Drive and wind up with hefty bills have said that the - unlikely to



return. I see people sharing their negative experiences on social media sites like Yelﬁ aﬁ& T

: Advxsor I hear from business owners in the Oc:ean Drive nexghborhocd who tell me that the’

. commercxal solicitation practices on Ocean Drive negatively i impact their own busmesses by dmz

away potential customers.

8. The commercxal selxc:tatmn of pedesmans on Ocean Drive and the decepuve
business practices that nnpact v131tors as well as resxdents are rampant and 31gmﬁcant 1ssue3, a,nd I‘ﬁ
fully support efforts that w111 deter these practxces and uItzmately benef t the Cwean Dmve

community.

- Executed on June 25, 20i9; :,

Mark Samuelian
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