SPECIAL EVENT SPONSORSHIP ONE SHEET
Orqanization: American Black Film Festival (ABFF)

Q# Question Application Response
1 Registered 501¢3? No
2 Length of event? (does not include | june 12 - 16, 2024 (5 days)
load in or out)
3 History of event? (event Yes, 18 years
organizer’s history producing
events in Miami Beach)
4 Hotel room block/How many hotel | w south Beach Hotel = 100 Rooms
. Royal Palm South Beach Hotel = 797 Rooms
rooms for this event? The Betsy Hotel = TBD
5 Regional Audience Attendance? || ocal = 5%
6 National Audience Attendance? National = 93%
7 International Audience International = 2%
Attendance?
8 Resident Benefit/ Discounted or e o sy et St e
free tiCketS? Each year we have a 29Below pass which provides young professionals under the age of 30, a SOBE pass at a 20% off discount.
g | Community Benefit/ Special, e e BT e communly economi vty o,
Educational, Cultural programing, oSt ight on sevoral 1ocations i Miam Beach by Inroducing attendess 1o he ¢y
andlbringing high profile talent in the entertajnment industry to'the area. The Iivg
donations, beach cleanup? &“&lﬁ?&i:&”f;';Z&rfifm";’ﬁéaé’i?yii L?E‘Ji! ;?55!352%&2!2‘223 ;Tiy’.’"’“'e o
10 Marketing Effectiveness and Public | e e v o,
Relations — Consider Local, ; i‘i;f I
National, and International.
11 Utilization of Miami Beach New World Symphony, Royal Palm, Miami
Venues? (Colony Theatre, Beach Convention Ce_nter,_W S_out_h Beach
) ) Hotel, and other locations in Miami Beach TBD.
Fillmore, Convention Center,
Bandshell, etc.)
12 Incorporated Miami Beach brand in |no

event name?




	Appl i cat i on ResponseRegistered 501c3: No
	Appl i cat i on ResponseLength of event does not i nclude l oad i n or out: June 12 - 16, 2024 (5 days)
	Appl i cat i on ResponseH i story of event event organizer  s history producing events in M i am i Beach: Yes, 18 years 
	Appl i cat i on ResponseHote l room b l ockHow many hotel rooms for this event: W South Beach Hotel = 100 Rooms
Royal Palm South Beach Hotel = 797 Rooms
The Betsy Hotel = TBD
	Appl i cat i on ResponseRegional Audience Attendance: Local = 5%
	Appl i cat i on ResponseNat i onal Audience Attendance: National = 93%
	Appl i cat i on ResponseInternat i onal Audience Attendance: International = 2%
	Appl i cat i on ResponseRes i dent Benef i t D i scounted or free t i ckets: Prices range from $90 to $1500. The festival also has select events that are open to the public at no cost, with the Community Day on Sunday, June 16th being one of them.
200 free general admission movie ticket, General admission movie tickets for all active military throughout the duration of the festival, 25% discount on ABFF festival passes for online sales. 

Each year we have a 29Below pass which provides young professionals under the age of 30, a SOBE pass at a 20% off discount.
	Appl i cat i on ResponseCommunity Benefit Special Educat i onal Cultural program i ng donat i ons beach cleanup: As a highly acclaimed film festival, ABFF enhances community economic viability by sourcing local businesses to support the event’s production. We activate with several Miami Beach based organizations to assist us with our live events. The event shines a positive light on several locations in Miami Beach by introducing attendees to the city and bringing high profile talent in the entertainment industry to the area. The live audience as well as press coverage the festival receives aids in raising the profile of Miami Beach by showcasing the city as a great place to live, work, and play.
	Appl i cat i on ResponseMarket i ng Effect i veness and Publ i c Relations  Cons i der Local Nat i onal and Internat i onal: As we market the event, Miami Beach is spotlighted as a highly desirable destination and a key backdrop of the festival activities. Attendees, and even those who are unable to attend our event in June, have an impactful image of Miami Beach as an enjoyable and welcoming location, inspiring future visits as well. Those who follow and support ABFF know the that Miami Beach is the place to be every June.

Variety Magazine: Full Page, 3 Social Media Posts, Variety Newsletter
- 448,000 anticipated impressions
OutFront Media: Billboard running in Los Angeles, CA for 6 weeks
- 1.1 million estimated impressions
Boston Globe Magazine: 2/5ths page ad
- 890,406 anticipated impressions
IMDb Ad Campaign
- 40MM estimated impressions
	Appl i cat i on ResponseUtilization of Miami Beach Venues Colony Theatre Fillmore Convent i on Center Bandshell etc: New World Symphony, Royal Palm, Miami Beach Convention Center, W South Beach Hotel, and other locations in Miami Beach TBD.
	Appl i cat i on ResponseIncorporated M i am i Beach brand i n event name: No
	organization name: American Black Film Festival (ABFF)


