
SPECIAL EVENT SPONSORSHIP ONE SHEET 
Organization:_____________________________________ 

Q # Question Application Response 
1 Registered 501c3? 

2 Length of event? (does not include 
load in or out) 

3 History of event? (event 
organizer’s history producing 
events in Miami Beach) 

4 Hotel room block/How many hotel 
rooms for this event? 

5 Regional Audience Attendance? 

6 National Audience Attendance? 

7 International Audience 
Attendance?  

8 Resident Benefit/ Discounted or 
free tickets? 

9 Community Benefit/ Special, 
Educational, Cultural programing, 
donations, beach cleanup?   

10 Marketing Effectiveness and Public 
Relations – Consider Local, 
National, and International.  

11 Utilization of Miami Beach 
Venues? (Colony Theatre, 
Fillmore, Convention Center, 
Bandshell, etc.)  

12 Incorporated Miami Beach brand in 
event name?   


	Appl i cat i on ResponseRegistered 501c3: No
	Appl i cat i on ResponseLength of event does not i nclude l oad i n or out: July 3-10, 2024 -TBD- (8 days)
	Appl i cat i on ResponseH i story of event event organizer  s history producing events in M i am i Beach: Yes, 8 years.
	Appl i cat i on ResponseHote l room b l ockHow many hotel rooms for this event: South Beach Group Hotels, Kimpton Hotels, Sls Hotel/Accor hotels, National Hotel, Loews Hotel, Edition Hotel, The Ritz Carlton Hotel
(600-1000 + Room nights)
	Appl i cat i on ResponseRegional Audience Attendance: Local 35% about 8,000
	Appl i cat i on ResponseNat i onal Audience Attendance: National 45% about 11,000
	Appl i cat i on ResponseInternat i onal Audience Attendance: International 20% 5,000
	Appl i cat i on ResponseRes i dent Benef i t D i scounted or free t i ckets: Most events are free to the public and fashion shows are invited and some ticketed ($50 -$200)
	Appl i cat i on ResponseCommunity Benefit Special Educat i onal Cultural program i ng donat i ons beach cleanup: Environmental: Organize a beach clean-up drive during Miami Swim Week to preserve the natural beauty of Miami Beach and encourage responsible beach behavior.
Educational: Conduct workshops on epicycle and recycle fashion to create awareness about the importance of preserving our environmental waste
Economic: Partner with local businesses to promote responsible tourism and support the local economy. Create opportunities for small businesses to showcase their products and services during Miami Swim Week.
Residents: Engage local residents in the festivities and provide them with access to cultural and educational events. Collaborate with community organizations to ensure that the event benefits residents as well as visitors.
	Appl i cat i on ResponseMarket i ng Effect i veness and Publ i c Relations  Cons i der Local Nat i onal and Internat i onal: Miami Swim Week promotes Miami Beach as a world-class arts and culture tourist destination specifically making Miami Beach home to one of the world's largest fashion shows. Along with NYFW and Milan, our show puts our city as a premiere fashion capital. The event attracts global fashion enthusiasts, celebrities, and influencers that buzz about the city's cosmopolitan culture and iconic hotels, restaurants, beaches.
Based on 2022:
10 million impressions combined Instagram, TikTok, Facebook
10k + attendees
67 established and emerging designers
50 + events
65 + content creator Instagram and TikTok accounts during Miami Swim Week
200 + Hotel Room bookings   
130 + local, regional, national, and international digital, print, social and televised media outlets. 

	Appl i cat i on ResponseUtilization of Miami Beach Venues Colony Theatre Fillmore Convent i on Center Bandshell etc: Pride Park TBD
	Appl i cat i on ResponseIncorporated M i am i Beach brand i n event name: Yes! Miami Swim Week® Is a trade marked property by DCSW (the organizer) is a sustainable echo-system
Social media posts will tag City of Miami Beach and we can create a Miami Beach branded hashtag
	organization name: Unparalleled Productions (Miami Swim Week® The Shows)


