
SPECIAL EVENT SPONSORSHIP ONE SHEET 
Organization:_____________________________________ 

Q # Question Application Response 
1 Registered 501c3? 

2 Length of event? (does not include 
load in or out) 

3 History of event? (event 
organizer’s history producing 
events in Miami Beach) 

4 Hotel room block/How many hotel 
rooms for this event? 

5 Regional Audience Attendance? 

6 National Audience Attendance? 

7 International Audience 
Attendance?  

8 Resident Benefit/ Discounted or 
free tickets? 

9 Community Benefit/ Special, 
Educational, Cultural programing, 
donations, beach cleanup?   

10 Marketing Effectiveness and Public 
Relations – Consider Local, 
National, and International.  

11 Utilization of Miami Beach 
Venues? (Colony Theatre, 
Fillmore, Convention Center, 
Bandshell, etc.)  

12 Incorporated Miami Beach brand in 
event name?   


	Appl i cat i on ResponseRegistered 501c3: No
	Appl i cat i on ResponseLength of event does not i nclude l oad i n or out: Spring Break 2024 (4 days)
	Appl i cat i on ResponseH i story of event event organizer  s history producing events in M i am i Beach: Yes, 1 year. 
	Appl i cat i on ResponseHote l room b l ockHow many hotel rooms for this event: We don't have a hotel blocked yet. After this year event we will evaluate with our current partners and discuss if we want to continue. 

International crew: 482 nights

National crew via partners: 350 nights

Spectators: we have the maximum capacity of around 20.000 spectators during the event.
	Appl i cat i on ResponseRegional Audience Attendance: 40% regional
	Appl i cat i on ResponseNat i onal Audience Attendance: 45% national 
	Appl i cat i on ResponseInternat i onal Audience Attendance: 15% international
	Appl i cat i on ResponseRes i dent Benef i t D i scounted or free t i ckets: The event is free and open to all public. For some special seats or guaranteed seats there will be ticket sold.
	Appl i cat i on ResponseCommunity Benefit Special Educat i onal Cultural program i ng donat i ons beach cleanup: Queen en King of the Court Miami Beahc is an international event with world class athletes from USA and the rest of the world. We will show this and promote the Ciy of Miami Beach in our TV brodcast which is shown in over 60 countries worldwide. 
Additionally we will use social media channels and the social media channels of the participating athletes to promote Miami Beach as a national and international destination. 
	Appl i cat i on ResponseMarket i ng Effect i veness and Publ i c Relations  Cons i der Local Nat i onal and Internat i onal: Through our social media and website we will not only promote the event but also other things to do in Miami Beach. We will create a tourist guide showcasing some highlights of what visitors can do besides attending the event. This guide will be shared through our social media and through all ticket buyers. Additionally we also plan 1 day of sightseeing with all participating athletes and crew. These are all players with a huge following who will share this day on their social media.
Live and highlights TV broadcast 60+ countries worldwide
1000+ social media posts and articles 
20 million+ impressions through social media of King of the Court and partners 
10 million+ impressions through out of home

	Appl i cat i on ResponseUtilization of Miami Beach Venues Colony Theatre Fillmore Convent i on Center Bandshell etc: No, Lummus Park will be used for training and warming up purposes and at the beach next to Lummus Park, the stadium will be build.
	Appl i cat i on ResponseIncorporated M i am i Beach brand i n event name: Yes the event will be named: Queen & King of the Court Miami Beach 2024
	organization name: Sportworx International B.V. - Queen & King of the Court Miami Beach 2024


