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                     COMMITTEE MEMORANDUM 
 
 
TO: Members of the Finance & Economic Resiliency Committee 
 
FROM: Jimmy L. Morales, City Manager 
  
DATE:  November 13, 2020 
 
SUBJECT: CITY’S DEPENDENCE ON TOURISM REVENUE 
 
 
Background 
This item was referred to the Finance & Economic Resiliency Committee (FERC) and the Budget 
Advisory Committee (BAC) at the June 24, 2020 City Commission meeting by Commissioner 
Samuelian.  The purpose of the dual referral was to identify ways to lessen the City’s dependence on 
tourism revenue given the recent impacts from COVID-19, hurricanes, Zika, and other economic 
shocks.  Examples provided in the referral included:  
 

• Identifying and growing new revenue streams 
• Recruiting new businesses 
• Transforming one-time funds into recurring revenue 
• Increasing reserves 
• Insuring our tourism revenues (e.g. parametric insurance) 
• Cost reductions 

 
The item was heard by the BAC at their September 15th meeting.  The BAC was generally supportive 
of the various initiatives and would appreciate the opportunity to weigh-in on specific opportunities, 
especially those identified by Spectra, the City’s sponsorship and naming rights consultant, as they 
move forward for consideration by the City Commission.   
 
The item was heard at FERC on October 23, 2020 and the initial presentation provided a general 
overview of various initiatives.  The Committee’s comments included the importance of increasing 
commercial Class A office space, within hospitality further embracing arts and culture, supporting 
programs encouraging working virtually from Miami Beach, and focusing on economic development. 
The Committee’s direction was to come back on a monthly basis to hear presentations by the lead 
departments regarding progress towards specific initiatives.   
 
Analysis 
The City of Miami Beach is highly dependent on the tourism and hospitality industry.  According to the 
Beacon Council, about half of the jobs in Miami Beach are in the Accommodation and Food Services 
industry.  In terms of the City’s budget, Resort Taxes comprise $88 million or 13% of the total budget 
and 10% of revenue in the General Fund.  In the Parking Fund, visitors account for 80% of parking 
demand.   
 
The City is making progress on several initiatives to lessen the City’s dependence on tourism revenue.  
Below is a list of items along with the latest update regarding each effort. 
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IDENTIFYING AND GROWING NEW REVENUE STREAMS 
 
Initiative: Identify sponsorships and naming rights opportunities 
Department: Communications & Marketing 
 
On July 29, 2020 the City Commission approved Spectra Partnerships as the City’s new sponsorship 
and naming rights consultant.  The City has historically had a full-time position that sold, fulfilled, and 
managed all sponsorship, advertising, and other revenue generating opportunities for the City yielding 
over $1 million in revenue each year.  Under the new structure, the in-house position has been 
eliminated and Spectra will manage all sponsorships and naming rights for the City and have a 
dedicated individual to handle the existing work as well as new opportunities. As individual 
sponsorship or naming rights opportunities are identified, they will be brought to the City Commission 
for consideration. 
 
The contract term is 5 years with 3 one-year optional renewals.  As requested by Commission, in the 
event that Spectra fails to negotiate a naming rights deal for the Miami Beach Convention Center, that 
is approved within 24 months from the effective date of the contract, the contract can be terminated.  
Spectra will be compensated using a commission structure as follows: 
 

Revenue Generated Under a Naming Rights Agreement 
Annual Revenue Percentage due to Spectra 

$0 through $700,000 10.0% 
$700,001, through $900,000 12.5% 
$900,001 through $1,500,000 15.0% 
$1,500,001 or more 17.5% 

Revenue Generated Under Commercial Rights Agreement 
Annual Revenue Percentage due to Spectra 

$0 through $200,000 50% 
$200,001, through $1,000,000 18% 
$1,000,001 or more 22% 

Revenue Generated on Upsell Revenue 
Upsell Revenue Percentage due to Spectra 

All 20% 
$1,000,001 or more 22% 

Revenue Generated under Coca-Cola Agreement 
Revenue Percentage due to Spectra 

All 5% 
 
Initiative: Maximize value of City-owned assets 
Department: Property Management 
 
The Property Management Department is working hard to maximize the value of City-owned assets 
across our real estate portfolio.  Various initiatives are being pursued such as developing better 
standards, CPI adjustments to our lessors, generating additional revenue, and working with Economic 
Development to evaluate potential real estate deals.  To facilitate these efforts, CBRE was recently 
engaged to conduct an inventory review which should be ready by the end of the calendar year. 
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FURTHER DIVERSIFY WITHIN TOURISM 
 
Initiative: Attracting remote workers 
Department: Tourism & Culture 
 
The hospitality industry has been dramatically affected by the impacts from COVID-19.  A key 
opportunity during this time is to attract people from urban areas and cooler climes to work and/or 
learn remotely from Miami Beach.  The Miami Beach Visitor and Convention Authority (VCA) and the 
Greater Miami Convention & Visitors Bureau (GMCVB) have been at the forefront of this trend and 
have created campaigns for Miami Beach and Miami, including the VCA “My Miami Beach, Your 
Escape” campaign and the GMCVB “Play, Work & Learn Remotely in Miami” program. These 
programs have been in place, in response to COVID-19, since August and the GMCVB program 
currently has 22 participating hotels in Miami Beach offering specials that are geared towards working 
remotely and going to school remotely such as: 

• Pool side working stations 
• Zoom lighting locations within the hotel 
• Power lunch meals 
• Hair/makeup options for virtual meetings 
• Spa treatments between meetings 
• “After school” day camp services provided by the hotel 
• Lunch/snacks/meals for kids 
• Onsite or access to private tutor 
• Free WIFI 

 
Most of the packages run through the next 3 months and it is expected that many will be extended, 
even as tourism recovers in the first quarter of 2021.  The GMCVB program has been featured in 
several articles including:  

• Timeout https://www.timeout.com/miami/news/these-miami-hotels-are-renting-out-their-
rooms-as-private-offices-for-the-day-101520    

• The Miami Times: https://www.miamitimesonline.com/lifestyles/entertainment/mix-business-
with-pleasure-in-the-305/article_5d788802-18cc-11eb-a985-8b5a67044016.html  

 
The GMCVB Miami Shines campaign is heavily promoted during the winter in key feeder markets 
across the U.S. including New York, Boston, Philadelphia, Chicago, and Washington D.C.  The VCA’s 
“My Miami Beach, Your Escape” campaign is being promoted to the Miami Beach drive market. 
More information on both programs can be found on the following websites: 
• GMCVB program: https://www.miamiandbeaches.com/offers/work-and-learn-remote-packages  
• VCA campaign: https://www.miamibeachvca.com/newsroom/news/miami-beach-unveils-my-

miami-beach-your-escape-campaign-featuring-local-photographers-to-showcase-the-lure-of-the-
destination.stml  

 
 
Initiative: Promoting arts, culture, and daytime activation 
Department: Tourism & Culture 
 
Tourism, cultural and creative sectors are important to the economic footprint of City of Miami Beach. 
They spur innovation across our economy, as well as contribute to numerous other channels for 
positive social impact (wellbeing and health, education, inclusion, sustainability, etc.). Policies, 
programs and programming that support these sectors are not homogenous but most be holistically 
diverse to provide for short-term and long-term strategies that leverage the economic and social 
impacts of culture in our broader recovery plans and can potentially transform our economy.  
 

https://www.timeout.com/miami/news/these-miami-hotels-are-renting-out-their-rooms-as-private-offices-for-the-day-101520
https://www.timeout.com/miami/news/these-miami-hotels-are-renting-out-their-rooms-as-private-offices-for-the-day-101520
https://www.miamitimesonline.com/lifestyles/entertainment/mix-business-with-pleasure-in-the-305/article_5d788802-18cc-11eb-a985-8b5a67044016.html
https://www.miamitimesonline.com/lifestyles/entertainment/mix-business-with-pleasure-in-the-305/article_5d788802-18cc-11eb-a985-8b5a67044016.html
https://www.miamiandbeaches.com/offers/work-and-learn-remote-packages
https://www.miamibeachvca.com/newsroom/news/miami-beach-unveils-my-miami-beach-your-escape-campaign-featuring-local-photographers-to-showcase-the-lure-of-the-destination.stml
https://www.miamibeachvca.com/newsroom/news/miami-beach-unveils-my-miami-beach-your-escape-campaign-featuring-local-photographers-to-showcase-the-lure-of-the-destination.stml
https://www.miamibeachvca.com/newsroom/news/miami-beach-unveils-my-miami-beach-your-escape-campaign-featuring-local-photographers-to-showcase-the-lure-of-the-destination.stml
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To do so, we focus on (1)  creating a strategic vision that holistically offers citywide, community and 
episodic cultural offerings that attract, retain and sustain our residents, businesses and visitors in the 
entertainment/Art Deco district and throughout the city that; (2) creating timelines that building upon a 
foundation and sets a path to slowly embed diverse and emerging art that reflects the past, present 
and future of the Miami Beach community; (3) leverage the contributions and input of our cultural 
organizations, community leadership and the special events industry; (4) identify “what” makes Miami 
Beach culturally unique; and (5) envision Miami Beach as an arts and culture destination not just in 
words, but in our programming, collections, people, businesses, events and character. 
 
We do this by: 

• Continuing activations with signature festivals and events, supplemented by the unexpected, 
surprising, multi-generational and multi-ethnic events. Expand the food culture and cuisine of 
the District. Take the art of food seriously. 

• Continuing to develop private/public partnerships to create economic opportunity zones that 
encourage creative economy businesses to develop and locate in the arts district. 

• Continuing to develop private/public partnerships to create economic opportunity zones that 
encourage creative economy businesses to develop and locate in the arts district. 
 

Leveraging our Cultural partners: 
• Friends of the Miami Dade Public Library • Miami Design Preservation League  
• Holocaust Memorial Committee • Miami New Drama 
• Jewish Museum of Florida-FIU • New World Symphony 
• Living Arts Trust (O-Cinema) • Oolite Arts 
• Miami Beach Botanical Garden • The Rhythm Foundation 
• Miami Beach Film Society • University of Wynwood 
• Miami Beach Urban Studios-FIU • Wolfsonian-FIU 
• Miami City Ballet • The Bass Museum 

 
Art Week Miami Beach Programming: 

• Seven Deadly Sins 
• Art Outside 
• No Vacancy 
• Art Week Miami Beach Shuttle 
• Art Cinema 

 
Sustainability Temporary/Permanent Installations: 
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Lummus Park Activations 
 

HITT THE PARK EVERY SATURDAY 
HOLIDAY CHORUS DECEMBER 

NEW YEAR’S WEEKEND DECEMBER/JANUARY 
INSTAGRAMABLE MOMENT - CFC  

MLK JR. COMMEMORATION JANUARY 
MUSIC IN THE PARK – SOBE JAZZ ONE WEEKEND A MONTH 

SING A LONG IN THE PARK ONE WEEKEND A MONTH 
CAC PRESENTS:  ONCE A MONTH 
SPECIAL EVENT JANUARY 

BUBBLE MAN / STORY TIME / KNOW MY PARK ONCE A MONTH 
PAINTER IN THE PARK 3 DAYS A MONTH 

QUIZ NIGHT  
SPECIAL EVENT FEBRUARY 

TAI CHI / MEDITATION EVERY SUNDAY 
MARCH 2021 PROGRAMMING MARCH 

INSTAGRAMABLE MOMENT – MARCH 2021 MARCH 
SPECIAL EVENT APRIL 
SPECIAL EVENT  MARCH 

 
Citywide Programming includes: 

Culture Crawl October - May 
Soundscape Cinema Series October - May 
Art in Public Places Series October - May 

Artisanal and Produce Market November/December 
Veterans Day Parade November 

Opera in the Park December 
Art Week Miami Beach December 

New Year’s Eve December 
MLK, Jr Commemoration January 

MYAMI BEACH March 
Memorial Day Weekend May 

July 4th Celebration July 
Hall of Fame Induction Ceremony TBD 
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RECRUITING NEW BUSINESSS 
 
Initiative: Enhance business recruitment and retention 
Department: Economic Development 
 
Business recruitment and retention has been identified as an area of priority by the City Commission, 
especially given the current economic challenges from COVID-19.  A new Economic Development 
Director, Rickelle Williams, has recently been hired and came on board in late September.   As part 
of the onboarding process, the functions and activities of the department will be reviewed and 
reorganized to reflect this new priority.  Additional information regarding the implementation of this 
initiative will be available in 2 to 3 months. 
 
Initiative: Incentivize development of Class “A” office space 
Department: Planning 
 
There is currently an item that was heard at the September 22nd Land Use and & Sustainability 
Committee meeting to help incentivize the development of office space, which is traditionally less 
volatile than hotels or hospitality businesses to economic shocks.  The proposal includes height 
increases in strategic commercial areas to incentivize office uses.  
 
The initial draft ordinance proposed an increase in allowable building height for mixed-use commercial 
buildings containing a minimum of 10,000 square feet of office area. The ordinance has been updated 
to set a minimum threshold of 0.30 FAR in order to qualify for increased height. Additionally, a 
maximum height of 75 feet has been proposed in all of the applicable districts. The following is a 
summary of the specific commercial areas of the City proposed for the increase in height:  
 

1. Sunset Harbor Area CD-2 District: Increase from 50 feet to 75 feet.  
2. Alton Road CD-2 District: Increase from 50 feet and 60 feet to 75 feet  
3. Sunset Harbor and Terminal Island I-1 District: Increase from 40 feet to 75 feet.  
4. Fifth Street Area CPS-2 District: Increase from 50 feet to 75 feet east of Lenox Avenue and 

west of Washington Avenue.  
 
The proposed increase in height would allow for the expanded interior floor to ceiling space being 
sought by office users and office developers. From a practical standpoint, when parking and mixed-
use pedestals are included, the current height limitations in the aforementioned areas limit the interior 
ceiling heights for all uses. Additionally, the aforementioned areas of the City are along dedicated 
transit corridors and have access to public parking facilities.  
 
The proposal would apply to limited, strategic areas and would help diversify the City’s economy. The 
proposal is also consistent with the concept of transit-oriented development, which is ideal for the 
identified areas. This is an important point because the City’s long-term mobility plan places 
considerably more emphasis on transit. In turn, this will likely result in less of a need for onsite vehicular 
storage in the future, which would equate to a reduction in overall building height.  
 
On September 22nd the LUSC discussed the item and moved it to the full City Commission on 
October 14th, in accordance with the following: 

1. A recommendation in favor of the proposal for a height increase applying to Terminal Island; 
2. No recommendation on the areas fronting the west side of Alton Road from 5th Street to 

Collins Canal; 
3. No recommendation on Sunset Harbor. 
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The LUSC also recommended that the full City Commission consider the following in its discussion 
on the matter: 

1. Requiring visual images and massing studies for the larger areas affected by the proposal, 
and not just the specific properties seeking the change; 

2. Potential quality of life and community/public benefits; 
3. Consider a sunset provision for the proposal; 
4. Requirements for neighborhood uses and activation at the first level of the building; 
5. The inclusion of North Beach in the scope of the ordinance. 

 
On October 14, 2020, the City Commission discussed the referral of an ordinance to the Planning 
Board pertaining to strategic increases in building height to incentivize office uses (item C4G), and 
took the following action: 

1. Referred the Terminal Island and Alton Road portions of the proposal to the Planning Board. 
2. Continued the Sunset Harbor portion of the referral to the November 18, 2020 City 

Commission meeting for further discussion and consideration. 
 
TRANSFORMING ONE-TIME FUNDS INTO RECURRING REVENUE 
 
Initiative: New recurring revenue from Convention Center Hotel 
Department: City Manager’s Office 
 
On November 6, 2018, voters approved a development and ground lease agreement for the 
construction and operation of a new 800-room Convention Center hotel and related facilities.  The 
agreement included guaranteed rent payments of $2 million per year and additional rent over and 
above that amount based on a formula in the agreement.  When the hotel is built, the guaranteed rent 
payments of $2 million will provide new recurring funding that is dedicated equally between: 
 

•  Stormwater projects  
•  Traffic reduction measures 
•  Education initiatives 

 
To illustrate the proposed use of these funds, in Year 5, the Hotel’s guaranteed rent to the City is fixed 
at $2 million.  However, in Year 5, the City anticipates it will receive $2.6 million in total Hotel rent 
payments, based on the percentage rent due to the City under the Hotel leases.  Accordingly, the City 
would dedicate $2 million in Year 5 in equal portions of $666,666.66 for stormwater projects, traffic 
reduction measures, and education.  Any rent payments received in Year 5 in excess of the $2 million 
guaranteed rent would used to support other public programs or projects, as part of the City General 
Fund. 
 
Given the current uncertain economic conditions in the hospitality industry and the financial markets, 
however, we do not know as of today when construction of the hotel will commence and, therefore, 
when the hotel will open for business. 
 
Initiative: Enhance one-time and recurring revenue from Marina Park project 
Department: City Manager’s Office 
 
On November 3, 2020 residents voted on 3 referendums related to the Marina Park project.  The 
proposed transaction was intended to maximize the performance of the Miami Beach Marina and 
upgrade its facilities, enhance the neighborhood through neighborhood-oriented commercial and retail 
spaces, improve resiliency with capital improvements focused on sustainability, provide a park with 
additional public green space in the city, and generate substantial lease and other revenues for the 
City. 
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Voters approved a lease of City property for operation of the marina as well as the proposed use of 
$55 million from sale of City property for the project, but did not approve the sale of City property and 
air rights for the project.  As a result, the Marina Park project will not move forward since approval of  
the sale of City property and the air rights question was needed to make the project happen. 
 
As opportunities arise as part of development agreements or Private Party Partnerships (P3’s) the 
City will continue to look at creating or increase recurring revenue streams.   
 
INCREASE RESILIENCY OF CITY’S FINANCES 
 
Initiative: Increase reserves to be more resilient to economic shocks 
Department: Office of Management & Budget 
 
During 2019, the City Commission approved changes to the reserve policies for the Resort Tax Fund 
and the General Fund.  Both of these changes were endorsed by the Budget Advisory Committee.   
 
The Resort Tax Fund reserve policy was increased from a goal of 3 months (2 month requirement) to 
a goal of 6 months (required amount would begin with 2 months and increase over time as a moving 
floor until it reaches 6 months).  The Resort Tax Fund reserve at the beginning of FY 2020 was $15.2 
million or 3 months. 
 
The General Fund reserve policy was increased from a goal of 2 months or 17% (11% requirement 
with additional 6% goal) to a goal of 3 months or 25% (17% requirement with an additional 8% goal).  
The General Fund reserve at the beginning of FY 2020 was $80.6 million or 23%. 
 
As part of managing the negative financial impact from COVID-19, the City is planning the following 
use of reserves: 
 
 General Fund 

Reserve Amount 
Resort Tax 

Reserve Amount 
Current Reserve $80.6 million $15.2 million 
Use of Reserve in FY 2020 ($2.8 million) ($5.0 million) 
Use of Reserve in FY 2021 ($9.6 million) 0 
Remaining Reserve $68.2 million $10.2 million 

Note: use of reserves does not include COVID-19 related expenses that are considered reimbursable 
 
These amounts preserve strong reserve levels for hurricane season and next budget cycle.  In 
addition, given the uncertainty regarding the pace of recovery for Resort Tax revenue, it may be 
necessary to use more of the General Fund reserve than originally planned.  
 
Miami-Dade County has received an allocation from the Coronavirus Relief Fund under the CARES 
Act and the City has executed an interlocal agreement with the County.  As of October 7th the City has 
submitted approximately $51.4 million of year-to-date expenditures for potential reimbursement.  The 
Administration recommends that any funds that are received would be used to cover any reserve 
amounts used to balance the budget (General Fund and Resort Tax Fund), currently $17.4 million, 
due to shortfalls from the economic impact of COVID-19.  
 
If the Marina Park project had been approved by the voters in November 2020, additional one-time 
funds could be allocated to offset the planned use of reserves and/or allocate additional funds towards 
the achievement of the General Fund and Resort Tax Fund reserve policies.  
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Initiative: Enhance resiliency of Resort Tax revenues 
Department: Office of Management & Budget 
 
As recommended by the Mayor’s Blue Ribbon Emergency Response Committee, in 2017 and 2018 
the City researched the possibility of purchasing parametric insurance to insure the City’s tourism 
revenues, which has not been done in the U.S. before.  After evaluating the cost of a premium based 
for different parametric triggers, staff found that the potential payouts did not make economic sense 
based on historical data.  The analysis showed that resort taxes were surprisingly resilient in that most 
shocks only resulted in one year of impact before rebounding to normal levels.  As a result, the 
Administration recommended, with the support of the Budget Advisory Committee, to change the 
Resort Tax Reserve to increase reserves from a goal of 3 months (2 month requirement) to a goal of 
6 months (required amount would begin with 2 months and increase over time as a moving floor until 
it reaches 6 months).  Staff continues to monitor parametric insurance opportunities in case that option 
becomes more attractive in the future. 
 
Initiative: Continually review cost structure of City departments 
Department: Office of Management & Budget 
 
As part of the FY 2021 budget process, the Parking enforcement function is being right-sized to be 
more resilient to future shocks.  Currently parking enforcement is comprised of 33 full-time positions 
and 31 part-time positions.  The demand for parking enforcement can vary considerably due to high 
impact events like Art Basel, the Super Bowl, and the NCAA National Football Championship and 
economic shocks like hurricanes, Zika, and COVID-19.  Due to the fixed costs of the current parking 
enforcement model, it is difficult to reduce costs in a downturn and expensive to increase service for 
a high impact event.  The proposed model would convert 16 full-time positions to part-time positions 
and eliminate 13 part-time positions for a total of 34.  This change is projected to save $0.5 million 
annually.   
 
Currently the Sanitation department provides services to the Parking Department.  As part of other 
cost saving measures, the Parking Department will be cutting back on services and transitioning to a 
private service provider.  This change is resulting in a $1.5 million loss of revenue to the Sanitation 
Department.  To date, the Sanitation Department has identified $1.2 million of cost savings, but there 
remains at least a $300,000 gap.  Over the next few months, the Sanitation Department is actively 
evaluating various cost-saving ideas.  The Budget Advisory Committee has expressed interest in 
helping identify and vet the cost-saving ideas and will review the item at their next meeting on 
November 17, 2020. 
 
In advance of the FY 2022 budget process, the Administration will continue to evaluate cost-saving 
measures across the organization to help address the continuing financial impacts of COVID-19 and 
help close the anticipated budget gap next year. 
 
 
Conclusion 
The Administration will continue to pursue various initiatives to reduce the City’s dependence on 
tourism revenue and each item will be evaluated through applicable Commission Committees for full 
consideration by the City Commission. 
 
 
JLM/JW 


